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Yet, pet fashion holds deeper emotional and functional significance. Research 

shows that people with strong emotional bonds to their pets are likely to buy clothes 

for them. Two key factors that influence this behavior are anthropomorphism, treating 

pets as if they have human traits; and self-expansion, where owners see their pets as an 

extension of themselves. Together, these factors help explain why pet clothing is often 

tied to emotional and identity-driven choices (Apaolaza et al.). For many, dressing pets 

is an expression of affection, identity, and emotional connection, particularly among 

individuals with anxious or avoidant attachment styles. Beyond its symbolic role, pet 

clothing also fulfils practical needs. Short-haired or hairless breeds like Chihuahuas, 
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Italian Greyhounds, and Chinese Cresteds may require winter garments to prevent 

hypothermia, while older or arthritic dogs benefit from additional warmth. Conversely, 

cooling vests help thick-coated breeds such as Huskies or Chow Chows manage heat 

in warmer months. Clothing also protects against environmental hazards, including UV 

exposure, rain, ticks, and dirt. Items like raincoats, lightweight shirts, and reflective 

vests enhance both hygiene and safety, reframing pet fashion as an informed act of care 

as well as cultural expression .  

Species Equivalence and Ethical Dissonance 

A recurring dilemma in pet fashion is the question of agency. Both Tika and 

suave menswear model. Nevertheless, their roles are curated by pet parents. The 

illusion of participation masks the reality that choices are made by humans. This 

tension resonates with critiques of speciesism. Species equivalence is a key concept of 

posthumanism and the underlying principle of biocentric ethics. It roots for a 

perception of all beings considered equally. Human entitlement is negated and the 

inherent value of all lifeforms is accepted. For instance, the comfort needs of a senior 

dog or the spatial autonomy of a cat are considered ethically significant in their own 

right, not merely in relation to human desires. Every being has equal ethical standing. 

This does not homogenize a standard of equality. Not every being has to come into a 

single category to have a moral footing in nature. The very difference in the species 

and the acceptance of difference from one being to another holds for species 

equivalence. Considering this, pet fashion treads a fine line on species equivalence and 

possessing their own agency. Clothing that has been fundamental to humans is 

bestowed upon the pets by pet parents to inculcate the pets into the family. While pet 

parents may believe they are empowering their pets through visibility and inclusion, 

such actions often reinforce human dominance, veiled in affectionate aesthetics. Here, 

the means to accommodate pets as family members in the fashion of humans to show 

their status as equals is questionable. This idea of pet fashion raises the question 

whether one is considering all species as equal or are humans trying to equalize by 

changing the other species to humans?  
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This discussion parallels feminist critiques of gender performance and 

normativity. As Judith Butler argues, gender is not a fixed identity but a series of 

stylized acts, often performed in alignment with dominant expectations (XV). In 

various media portrayals, female strength is often depicted through the adoption of 

masculine-coded traits such as wearing trousers, cutting hair short, or rejecting 

decorative adornment, as a means of gaining legitimacy in patriarchal contexts. Yet, 

such representations risk reinforcing a binary in which power continues to be defined 

through masculine norms, thereby marginalizing or erasing femininity. A similar 

dynamic can be observed in pet fashion. Efforts to equalize pets by incorporating them 

into human fashion frameworks may inadvertently impose human ideals onto 

nonhuman bodies. Rather than acknowledging the animal as a distinct but equal 

subject, these practices risk flattening species difference, reducing animal agency to a 

performance of human aesthetics and values. As feminist theorists challenge the notion 

that empowerment stems from assimilation into dominant forms, posthuman and 

biocentric ethics similarly argue for an ethics of difference, one that honors species 

distinctiveness rather than subsuming it through mimicry.  

The central argument, then, is that pet fashion functions less as a matter of 

practicality and more as a symbolic gesture, such as Tika being styled for red carpet 

events or Bodhi being featured in branded campaigns. These performances often serve 

to project human narratives onto animal bodies, reinforcing anthropocentric ideals 

rather than recognizing nonhuman subjectivity on its own terms. From a biocentric 

ethical standpoint, pet fashion is not a choice of pet animals themselves, but a material 

culture imposed by humans and worn on the non-human bodies. Clothing pets in 

own mode of being. One of the major arguments in favor of pet fashion is that clothes 

help protect pets from harsh weather conditions. However, studies have often shown 

that pet fashion is more a decorative piece than a functional element 

81). In this case, one needs to focus more on whose pleasure this pet fashion is created 

for. The ethical question thus becomes: Is pet fashion a celebration of interspecies 

intimacy, or a form of aesthetic colonization? The answer lies in examining not only 
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what is worn, but who decides, and for whom it is performed. The current findings 

suggest that while pets may appear to participate in human society, their participation 

is heavily mediated and often subordinate to human control.  
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